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Feel free to use the chat to:
1. Introduce yourself
2. Post questions and 

comments 
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Voyager 1 • Feb. 14, 1990 • Image courtesy of NASA/JPL-Caltech



Apollo 8 • Dec. 24, 1968 • Image courtesy of NASA/Bill Anders



Artemis II • Apr. 6, 2026 • Image courtesy of NASA



Trust Grows Here: Why Sustainable Brands Win in Health and Nutrition

● Planetary boundaries define the safe operating 
space of key processes for Earth’s stability

● We crossed 7 out of 9 planetary boundaries

● This is materially impacting companies:

○ Extreme weather can disrupt supply-chains

○ Biodiversity loss can reduce farm yields

○ Water scarcity can halt production

● There is a business case for sustainability

● Reducing negative impacts is not enough

● We need regenerative brands that can help 
bring Earth back to the safe zone

PLANETARY BOUNDARIES:

Why they matter for companies

Source: Stockholm Resilience Centre

Are companies taking action?



SCIENCE-BASED TARGETS:

12,000+ companies have committed to take action
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Source: SBTi TREND TRACKER 2025, April 2026 Are these initiatives translating into marketplace success?
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HowGood +

UPSIDE

DOWNSIDE

TANGIBLE INTANGIBLE

3. Costs
How might sustainability reduce costs?

E.g. Resource efficiency
E.g. Reduction of indirect costs

E.g. Lower cost of goods sold (COGS)

1. Revenues
How can sustainability grow revenue?

E.g. Sales velocity of sustainable products
E.g. Sustainability price premiums

E.g. Gaining market share

2. Differentiators
How might sustainability drive differentiation?

E.g. Sustainable product innovation (patents)
E.g. Talent attraction and retention

E.g. Customer trust and loyalty

4. Risks
How might sustainability mitigate risks?

E.g. Resilience input supply
E.g. Lower volatility of COGS

E.g. Fines and regulatory restrictions

Image created by HowGood based on the 4 Pillars of Value Framework attributed to Bear Stearns and adapted to the Sustainability Business Case by Andrew S. Winston.
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THE ROI OF SUSTAINABILITY:

How sustainable brands can win in the marketplace



KEY INSIGHT:

Intangibles accounted for 90% of S&P 500's Total 
Market Value in 2020, versus only 17% in 1975¹.
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Source: ¹Ocean Tomo Intellectual Capital Equity and IP CloseUp (https://oceantomo.com/intangible-asset-market-value-study/)
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THE ROI OF SUSTAINABILITY:

How sustainable brands can win in the marketplace

A case-study

A value-based approach to sustainability that touches all the 
four quadrants, particularly the ones to the right helps explain 

why some sustainable brands can translate that work into 
success in the marketplace, while others do not.
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Enabling a Healthier World
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